
The Key to Solidifying Your Brand 

You've built up a sizable following on social media and your online shop is making a decent profit. 
You're ready to branch out and take your small business to the next level. Should you hire someone to 
help write more informative content for your website and send out weekly newsletters to create more 
exposure? The choices you make, from language and tone to visual design, will impact whether new 
customers will be interested enough to click subscribe, or better yet, purchase.  As your business grows,
it's crucial to have a clear picture of what your brand represents and how you choose to represent it. 

A strong, consistent identity in all aspects of your communication with customers and how they 
“experience” your business is invaluable to your ongoing success. So, how do you make sure you stay 
“on brand” and don't lose yourself in the possibilities?

What is a Brand Anyway?

The concept of a brand is fairly open-ended. It's one of those things that means different things to 
different people. At its core, the brand is an overall perception, personality, or vibe that your business 
represents to your customers. 

For example, when considering a company such as Crayola, its customers likely perceive the brand as 
family-friendly, creative, inspirational, and original. Therefore, to stray outside of that brand identity 
would frustrate or turn off consumers who know and love what Crayola has come to represent. The 
children's art supply company clearly understands how to appeal to the children and adults who use 
their products and have built up a consistent, familiar brand that delivers on its consumers' 
expectations.

Crayola and its products have grown and evolved quite a lot since the business was founded in 1903, 
but by sticking to its overall brand identity, it has become one of the most recognizable brands in the 
U.S. and internationally.

A Coordinated Approach

There are multiple aspects to consider when brand building, but the key is to have consistency.  
Answering the following questions will help you create a solid foundation for a consistent brand.

Who is Your Audience?

The first step to creating your overall brand identity is to identify your audience. In order to sell your 
products or services, you're going to need to narrow down who exactly is in the market for your 
particular products or services. There are millions of people and there's no way to appeal to every 
single one of them. So, how do you reach the specific demographic of people who will appreciate what 
you have to offer and follow through on your call-to-actions?

The more specific you are about your audience, the better you'll be able to tailor your unique message 
and services to their tastes. What age range is your client? What gender? Where do they live and what 
is their income? Do they have a college degree? How do they spend their free time? The answers will 
lead you to the correct target audience for your business and help you build a solid brand strategy. 

What is Your Purpose?



A clear purpose will inform how you present yourself to the public and how you communicate with 
them. When a potential customer visits your website, social media profile, or even your brick and 
mortar store, your purpose should be easy to identify and understand. Create a simple, concise mission 
statement that sums up what you have to offer, who your customers are, and how your services benefit 
them. This message should be at the core of every decision you make regarding your business, from 
logo and tagline to every piece of content that you add to your website or marketing collateral that you 
develop.  

For example, when the hair salon Drybar first opened its doors, it's mission statement was simple: Just 
hair styling and blowouts, no haircuts or hair dye. The business focuses on a specific service and this 
singular purpose is front-and-center in every piece of marketing. The benefit of this unique business is 
that men and women can get professional styling for special events and everyday life without the cost 
or time commitment of going to a high-end salon. The brand reflects a playful, inviting, and 
professional brand personality while also playing off of the concept of a bar. Classic hairstyles are 
named after popular cocktails, creating a menu of services that stands out and supports the brand name.

Define Your Brand with the Experts at Dose Loui

Dose Loui is a creative agency that thrives on thinking outside of the box to create effective solutions 
for your business, no matter how big or small. We love creating unique brand identities that stand out 
and succeed. We can help you create the solid branding you need to grow your business. Contact us to 
get started today!


