Let Your Logo Speak for You

A logo is a vital part of your brand and identity. Whether you're starting out on your own for the first
time as an entrepreneur or looking to breathe fresh life into your long-standing business with a full
makeover, your logo should be a top priority. A well-designed logo acts as your signature and helps
differentiate you from the millions of other businesses on the market that are vying for clicks,
audiences, and sales.

At Dose Loui, we love thinking outside of the box to create amazing brand identities and logos for
businesses. Let's explore how a logo acts as the powerful visual icon your brand needs in order to stand
out and, most importantly, stand the test of time.

What Exactly Does a Logo Do?

It's a hard-worn cliche for a reason: a picture is worth a thousand words. The unique combination of
visual elements that make up your logo will have a lot of work to do in order to effectively identify
your company. The colors, shapes, text, fonts, and/or images you choose should represent who you are
and what you have to offer as a business — all in one image. From storefronts and stationary to social
media posts, your logo will differentiate your vegan café, for example, from other independent coffee
shops as well as top competitors, like Starbucks.

An effective logo, supported by a consistent brand identity and successful business practices, will not
only become familiar, but it will also become memorable and influential. Consider how you choose
which products to order online or where to eat. The easy-to-identify logos associated with the products
and services that you like and trust are likely to win out over anything unfamiliar or vague.

How Can a Symbol Represent Your Brand?

Of course, there's more to logo design than just your business name. A well-designed logo should
communicate what your brand has to offer to the right audience. A simple, concise, and memorable
logo can convey whether your business is fun and eccentric or professional and no-nonsense.

Without careful consideration or working with a skilled logo designer, you may inadvertently choose a
design that reflects a more corporate, straight-laced brand rather than the athletic, confident identity
that you want your business to convey. A misleading logo will not only fail to attract the right audience,
but it will draw in people who will inevitably feel disappointed and, as a result, associate your business
with a negative experience.

The Tried-and-True Elements of a Successful Logo

Ultimately, an effective logo requires a few key elements:

Simplicity — A busy or complicated design can be confusing and difficult to decipher among millions
of well-established logos. In most cases, your logo may only have a matter of seconds to make a good
first impression as potential customers scroll through their phone. The more complex the logo, the less

likely it will even register in a person's mind.

Consider the clean, simple design of the Apple logo. By now, customers need only see the silhouette
image of an apple with a single bite out of the side to immediately think of Apple's intuitive, reliable,



and sophisticated products and services.

Relevance — What can potential customers expect from your business just by looking at your logo? It's
important to find the right combination of colors, font, style, and other visual elements that effectively
represent your brand identity. A strong logo draws on the different associations that people tend to
make with the visual elements of design.

For example, bright colors such as orange, red, or yellow are typically associated with excitement,
cheerfulness, athleticism, and youthful energy. If those emotions do not represent your brand, those
colors don't belong in your logo.

Distinct and Unique — With millions of businesses jostling for consumers' attention, it is crucial to
make a strong first impression and really stand out against your competitors. If the logo for your
clothing company in any way resembles another clothing designer's or doesn't communicate anything
about your particular brand and industry, not only could you face potential legal issues, but your logo
will get lost in the crowd.

When it comes to logos, a bland, unmemorable, and cliched design is ultimately invisible and
worthless. In order for your logo to really speak for you, it needs to be as unique, creative, and
thoughtful as your business.

Get the Perfect Logo
The innovative designers at Dose Loui can create a strong, effective logo that not only defines your

brand but also appeals to the audience you would like to attract. Learn more about the design process
and how our team can help you find the best logo for your business.



